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Markets up. Five hundred pound barrels gains 2 ¼ cents on the Chicago Merc this week, 
closing today at $1.5550/lb. Blocks finished up just ½ cent for the week, closing today at 
an even $1.30/lb. Butter jumped 2 cents to $1.0025/lb on very heavy volume. More than 
a million pounds of butter sold today, with another 2.1 million lb. left on the board as 
unfilled bids. Both October and November Class III futures gained ground, with October 
up 26 cents/cwt to $10.67 and November up 10 cents/cwt and closing today at $10.56. 
Class IV futures pretty much held their own. 
 
My picks for this week:  

 Quota Overbase Class 4a Class 4b 
October $12.16 $10.46 $9.95 $11.11 
November $12.67 $10.97 $10.16 $11.61 
December $12.56 $10.86 $10.16 $11.12 
 
Cheaper CAFO regs. By court order, the Environmental Protection Agency must release 
its final rules for Confined Animal Feeding Operations in early December. The cost of 
the new regulations to producers was an estimated $1.2 billion, with benefits less than 
half of that. Revisions to the regs are being finalized now, and will prove less costly, says 
Geoffrey Grubbs, Director of EPA's Office of Science and Technology. "The economics 
are hugely different" from the original proposals, Grubbs said Monday at the National 
Dairy Leaders' Conference in Madison, Wis.  
 
Expo attendance on track. Despite lousy milk prices, human attendance at World Dairy 
Expo was near normal its first three days. Cow numbers, for the seven shows and four 
cattle sales, were a record 2,500. International visitor numbers rebounded strongly this 
year, compared to last year when Foot and Mouth Disease was running rampant in 
Europe. This year, more than 1,300 international visitors from 67 countries registered by 
yesterday. 
 
Boycott your best customer? Family Farm Defenders, which is a group of Wisconsin 
farmer activists, and Pete Hardin, editor of the Milkweed, called on consumers yesterday 
to boycott Kraft Singles and lunchables. The products contain milk protein concentrates, 
which are not listed in FDA's cheese ingredient standards of identity. The Food and Drug 
Administration is currently investigating the allegation, and has already been in contact 
with a number of food companies, says Jim Harsdorf, Wisconsin Secretary of 
Agriculture, Trade and Consumer Protection. 
 
3-A-Day for stronger bones. Dairy Management Inc., along with manufacturing and 
processing partners will roll out a new dairy education and marketing campaign in 
January called "3-A-Day." Its goal: to increase dairy food consumption from 1.5 servings 
per day to the three. Targeted consumers are moms and families with children. Dairy 
producers will be kicking in $25 million next year to sponsor the campaign; dairy 
processors will fund additional efforts, such as placing the 3-A-Day logo on millions of 
dairy products. 



 
Students prefer plastic bottles. Results from a recent school milk pilot test evaluating 
milk packaging and milk flavors showed that students in 146 schools nation-wide 
preferred milk served in 10-oz. plastic bottles. The bottle was rated "easier to open" by 
75% of the students and "easier to drink from" by 70%. When offered a third flavor 
choice, students chose strawberry-flavored milk. Overall, milk sales increased 22% in 
secondary schools and 15% in elementary schools. 
 
Beyond the PMO. In an effort to link food safety and milk quality standards from the 
farm to the processor to the consumer, several dairy-related businesses and professionals 
are joining forces to sponsor a summit to discuss integration of the dairy food production 
system. The meeting, called the STRIDE Summit, will be held Jan. 15-16 in Ann Arbor, 
Mich. Discussions will focus on consumer perceptions, international food safety 
standards, food quality definitions, product trace-back and industry best practices. For 
more information, contact Terry Smith at Dairy Strategies, Madison, Wis., (608) 245-
3244, or tsmith@trsmith.com. 
 
 Jersey/Holsteins more profitable. Jersey/Holstein crossbred cows are about $200 per cow 
more profitable than straight-bred Holsteins, says Dan Truttman. Truttman milks 140 
cows of various crossbreds in a grazing operation in the rolling coulee country near 
Blanchardville, Wis. The $200 advantage comes from about equal milk production, but 
fewer days open, fewer services per conception and a higher fat test. 
 
Bou-Matic sold. DEC International, Inc. announced yesterday that the sale of Bou-Matic 
and three related entities to Madison One Holdings LLC has been completed. No terms of 
the sale were disclosed. "The acquisition will allow Bou-Matic to remain privately 
owned, and true to its heritage as an American owned and operated company," says new 
president John Kotts, a Houston, Tex. entrepreneur.  
 
Beef check-off dispute. An appellate court decision on the dispute over the 
constitutionality of the beef check-off is expected any day. However, that's unlikely to 
end the dispute since the losing party will almost inevitably appeal the decision to the 
U.S. Supreme Court, says John Roberts. Roberts, a 200-cow Vermont dairy producer, 
serves on the executive committee of the Beef Board. If the Supreme Court agrees to hear 
the case, a final decision could take three to five years.  
 
  


